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HiFf : Our World in Data

Coronavirus Source Data & JCISJTB# AR FTIEAL

Number of Novel Coronavirus Infections (Cumulative) (Worldwide/Japan)
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Growing steadily since 2016, the number of overseas travelers plunged
84.2% due to the novel coronavirus

« BARANEEZEHIL. 2016FEMS4FEHRTLERL. + The number of Japanese exiting the country had
2019 CIXBERESFERRLI-A. 2020F EFHE a0 grown steadily for four consecutive years since 2016,

FTOAILADEET42% DA LMo

reaching its highest ever in 2019. In 2020, that
number plunged by 84.2% as a result of the novel

o UNWTODERIZENIL. 2020FE D EERITE $( coronavirus.
14%DFEV o=, BAADHEEEHOFED L, tHFE
ELEELTH, REGEDIE2I=EERD + As announced by UNWTO, the number of

international travelers in 2020 fell 74%. Even in
comparison to the world, the drop in the number of
Japanese exiting the country is high.

AEANHEEEDEERBL20205/2 511 S EBRIeTTE#

Number of Japanese Exiting the Country, Number of International Travelers in 2020

(Thousands of people)
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EIR SR
. Global 20,081
ASY8% /SARS  financial crisis 3 H AR

Irag War/SARS
Great East Japan Earthquake

16,214

¥2020% (F A MO FERMIED REH
*Data for 2020 is the cumulative total of reported monthly figures
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Source: Prepared by JTB Tourism Research & Consulting Co. from “Immigration Control Statistics,” Immigration Services Agency, Ministry of Justice 2021 JTB Tourism Research & Consulting Co.
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The percentage of Japanese exiting the country in 2020 is below 10%
across all gender and age groups

2020 FDHEEIE, TRATOHEERTIONE TE-T=

Z$20-29% 1. D ERICERTHEREZEWHED
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Percentage of People Exiting the Country in 2020 (by Gender and Age)
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The percentage of Japanese exiting the country in
2020 fell below 10% across all gender and age
groups

Among women aged 20-29, the exit rate was higher
than other age groups but also fell the most from the
previous year, a full 32.0 percentage points to 8.0%.

Among people 70 and older, the exit rate was below
1% for both men and women.
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Source: Prepared by JTB Tourism Research & Cc

ing Co. from ion Control

Bureau, General Affairs Agency

ics,” Ministry of Justice; and “Population Estimates as of October 1,” Statistics
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In 2020, the number of airline seats for the winter season was under 10
percent of that for the same period in the previous year, though it was an
improvement over summer

« 20204 Z-HA DM ZE FEE fE 5 (B i 1 {34 B 5 4%1) (395,988 + The airline seat count (weekly seat capacity) for the

ET.MERBD1ELiFE-EWER LT 2020 winter season was 95,988 seats, not even 10
; _ percent of what it was for the same period in the
« LWL, a0+ B0REERECRIT-2020F 2D previous year

4255TRE RS E, BEUEDEEEG ST
* On the other hand, compared to the 42,557 seats in
the 2020 summer season, which was hard hit by the
coronavirus pandemic, the recovery was more than
double

[AXRIGZEEH DR BFTEHEEY)
Airline Seat Count (Weekly Seat Capacity), Departures from Japan

&
(:eatl) 1,243,531 1,200.136
1130483 114603 [ mmwm
1,082,435
1013984 1023312 1061581
Co2.0%
95,988 |
42,557
—
162 16% 178 17% 188 18% 198 19% 208 20&

Summer 2016~ Winter 2016 ~ Summer 2017  Winter 2017 Summer 2018  Winter 2018  Summer 2019  Winter 2019  Summer 2020 Winter 2020

HAT BTN AL D r—F L ZEE R SRR S JTBR AR ATERL

Source: Prepared by JTB Tourism Research & Consulting Co. from “Airline Seat Count Survey,” Weekly Travel Journal 2021 JTB Tourism Research & Consulting Co.
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The number of passports issued fell 70.3% from the previous year to
1,338,904

o 2020 ITHITHIRSFITEU. AIELL70.3% D + In 2020, the number of passports issued fell 70.3%
13375 8,904 1 from the previous year to 1,338,904.
o 2019FFETIE, RITEH DB UIZHELIEERH T400 + Until 2019, the number remained above four million
METHBLTW A, O0FBOEETIRERIT for three consecutive years as the number of
LRI AL travelers grew. Due to the coronavirus pandemic,

the number of passports issued also fell dramatically

FREFERITHDHER

Number of Passports Issued
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Source: Prepared by JTB Tourism Research & Consulting Co. from “Passport Statistics,” Ministry of Foreign Affalrs . .
Note: The number of issued and valid passports includes general and official issued and at go offices abroad2 2021JTB Tourism Research & Consulting Co.
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The economy is expected to stabilize, but the yen’s currency exchange
value has been declining

o FEOOFIAMINRDVIF BRI EH . FENR A strong expectation that the economy will stabilize

FALT HEVIIRBUVEFRN D, BEF MR XRE as novel coronavirus vaccinations progress has
FDAR LK, LRZFHEIT TS pushed the Nikkei Stock Average upward since April
R of last year.
« —ARI—-OOABL—FII1EFEARERAN
ER/RILLSEICA>THLARIERIZERL T +  On the other hand, the yen’s currency exchange

value has been declining against the euro for the
past year and has also started declining against the
dollar since the start of the year.

AEFLHRML%E

Nikkei Stock Average and Currency Exchange

B 2 1 HR AE
Nikkei Stock Average Currency Exchange
o "
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18,000 A i ' .

16,553 106 *HEIL
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Source: Prepared by JTB Tourism Research & Consulting Co. from SPEEDA 2021 JTB Tourism Research & Consulting Co.
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Results of “Survey of Future Overseas Travel Sentiment Among Japanese Amid the Coronavirus
Pandemic (Conducted February 2021)

2021 JTB Tourism Research & Consulting Co.
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RRE
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PAEFE
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FHRE
Prelimi
vfﬁ»& ril:r:::ry
Valid
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Main Survey
PR
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XA
REEE
Survey items
KIFE
Main Survey

CNETITBIMRITERERLTO AL, HEOOFIAILAD

ZOF . BIMRITISHLED &S

BEALERBLTLDDA, BRLEBRICEDRILEEEAELDMNEIBEL. BIMATHENS.

EDFSBHRITEERLTNDDMNERALMNIT 2 EE BIIZER

This survey aims to reveal what kind of travel they hope to take, what interest people in traveling
overseas right now amid the coronavirus pandemic and how they might respond when travel resumes.

EEBRULDOEXR

Men and women living in Japan, aged 15 and over

2EIHULDER

v 20178 ~2020F QMISESN RITICHENF - BENHIA(EDHRRBBLED)

vV EREL REEETEDENMNERITOFEICONT [SRETNENERS |EEE LI AL

15 year-old and over men and women, living in Japan who have an_experience of overseas travel (including both

leisure and business travel) from 2017 to 2020.

Respondents who have no intention to travel overseas for the next few years are excluded.

A=Y MRBESHARBLTVS/ARILITHLT, AV F—1R v TOFRRAEEEM.

WEFEMHRICKATEEE

Web-based questionnaire survey.

20212848 (K)~2A78(R)
From 4 to 7 February 2021

12,1424

2,1874

B DB RITIRER

Recent overseas travel experience
SHROBIVRITER

Intention of visiting abroad

FRAOFICE>TELEFOELE &
Major changes in daily life due to the COVID-19 etc.

CHETOENMRITRER

Past experience of overseas travel

SROBIMRITNORFLOEZ nE

Thoughts and feelings about future overseas travel etc.

© 2021 JTB Tourism Research & Consulting Co.
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Demographics (Main Survey)

n=2,187
£/
Age
15-297% 18.8%
30-39%% 19.8%
40-497% 20.1%
50-597% 20.5%
60/E L 20.8%
TR
Sex
N
N\
\
\
Women EEF 49.4%j Men
v g
i
SAIRT—Y
Stage of life
mEOHEAN FERERR)

Single (Students and working
adults living with parents)

BEOHEAN FEEERBLTLEL)
Single (Students and working adults,
independent of one’ s parents)

HEDEERBE
Single (Retired)

FELDLVENKIR

Couples without children

RFLWDERICADRTOR
Parent(s) whose youngest
childis under 7

RFHNN-pREEDR

Parent(s) whose youngest child is 7-15 year-old
RENEBREULDFEEDH

Parent(s) whose youngest child is

over 16 year-old student

RFNHEANTHH>TNDER
Parent(s) whose youngest
child is a working adult

B

Area

dbi#EE Hokkaid 3.3%
B Hokkai o/
FALihA Tohoku

BEEA Kanto 56.0%

thEfHh A Chubu 12.0%

Lﬁ'%ﬂbﬁ Kinki 17.4%
E# A Chugoku
mEM Shikokux 2.9%

1.2%
JUIN - Bt s Kyushu/Okin

JIBLAR—b2 =4y Ak
Market Segment of JTB REPORT

B F =4 /Male students
&R /Female students’
FRIEZE (15-295%) /Single women (15-29)

FIELPE (30-4478%) /Single women (30-44) 4.8%

AREBEIS £ 1% (15-447%) /Married women(employed) 7.6%
BT 1% (15-445%) /Married women(housewives)

RIEFH 14 (15-447%) /Single men (15-44) 10.6%

BE4E BB 14 (15-448%) /Married men (15-44) 10.5%

P4 B4 (45-597% ) /Middle-aged men (45-59)

BAE LM (45-594% ) /Middle-aged women (45-59) 15.2%

BEE B (608% LL L) /Elderly men (60+)

B E % (608 LL L) /Elderly women (60+)

2021 JTB Tourism Research & Consulting Co.
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n=2,187 B

Occupation

el 35% |

Executive/Executive of association

S &-FARBE - 248
Office worker/Staff member of association/ 45.3%
Contract worker

AFE 8 /Public officer NI

BE%- B H%E-EF8/Self-employed/Profession 9.0%
HE T iH/Homemaker 17.1%
IS—hR=T ISk TRIE - TBEE .
Part-time job/Temporary employee 9.2%
24 /Student 4.9%
B (EERBEST) /Unemployed(including Retired) ‘ o ‘
Z D fth/Othery
HFEEIR

Household income

23.1% 22.7%

30075 AR ~5007 FIR & ~70075 FIK & ~1000A KA  ~1500BFKE  ~200075 K 20005 ML E
Under 3 million -5 million -7 million -10 million -15 million -20 million 20 million +

1HADSLBEHIZHERZLE (B IHNELT)
Monthly allowance

57.6%

7.5%
2.1% 1.6% _
~5H AR ~10H A RE ~15FF AR ~2075 [ ~30G AXKH 30FAUE HhBALN-
Under 50 thousand -100 thousand -150 thousand -200 thousand -300 thousand 300 thousand + BZT<TE
Unknown

2021 JTB Tourism Research & Consulting Co.
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Young men are slightly more enthusiastic than young women in their desire
to resume overseas travel

« MRERNORFHEHDE. KIELYBIE, FlEL

FE.BOHRITEAIBMERLALOND

BIRF R DA TR [te5re5)

Current Intention to Travel Overseas (by Gender and Age)

“I want to go immediately to any country or
region, regardless of destination, so long as
that country or region is accepting tourist
travelers”

HABHDORITEEZTAND
E-#EAnHhE, TEEICTEDLT,
_EDEMETHOTHI CISITERL
WEATELNEEZ TS E- #ilg AT,
BABHDORITEEZTANDLIIC
HEof=BITETLY
“I want to go once the country or region |

-~ currently want to visit starts accepting tourist-
travelers”

HEYCHEIOF I/ LA
EHECETE, LIESCEMRITIZE
TAENERS

“I will not go overseas for now, until COVID-19
has subsided globally”

Looked at by gender and age, men are more intent

on traveling overseas than women, among younger

age groups

2,187 203 217 215 227 218 208 216 225 222 236
13.8% 17.7% 14.5% = 15.7%
26.1% 24.9% 16.9%
0,
298% 2 ggy  3L6% 266%
. 0
25.8% 202% 28.6%
o
205% 28.1%
78.4%
66.8% 65.8%
60.4% 581%  segy  606% D 644%  le0.99 °
43.3% 47.0%
EXL 15-29 30-39 40-49 50-59 60+ 15-29 30-39 40-49 50-59 60+ (%)
Total (yo)
FrE kg
Men Women

2021 JTB Tourism Research & Consulting Co.
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People who said they “want to go even if a period of isolation is required
upon entry into the country” were just under 20 percent of the total

AEZDOIREBEHAMMEITONTODFETL HED
MR CTHNIXEBRISEETEAEL-OMRTICH T
=L EWECA, TTREE B AN ETHITE LN
(R T16.9%& 1> 1=

When asked if they would want to go traveling if
they could spend their time freely at a designated
facility, even if a period of isolation is enforced upon
entry into the country, 16.9% of all respondents said

R they would “want to go even if a period of isolation is
« A [ESTHEVVDOTICICTE N TIE, NFE required.”
AELHDDTHNIFTE L IMNARNESL, F[1T
EEVENRITEZRZITANSEL] T, MR y
BPICEEZLTONERO IS B

At the same time, among those who “want to go
immediately, wherever it may be” a large number,
some 40 percent, said they would “want to go, so
long as there are ways to have fun,” while among
those who would go “if the country [they] want to
visit accepts travelers,” a relatively high number said
they “can work during the isolation period ”

TIGREREITIICDUVT [t serrgmsy]
Regarding “Travel with Isolation” (Overseas Travel Intention)

B &I T 3 TFREARITI DLEA
How “travel with isolation” was explained to respondents
B, —EBDE IS T, B EFFDFEREIEERE L T, [E - 185 58 /=) ) — MR T TIL T35 % EF L,
[BERHGET F TEIEER A THIULTFHEEREL D BL I L ERAADEBENEEDTET,
At present, there are certain countries and regions that have been introducing a system that allows travelers to use government-approved

facilities, such as resort hotels and golf clubs, for the purposes of isolation upon arrival to enable travelers to have fun despite the period of
isolation, so long as they remain within the facility.

“I want to go even if a period of isolation is required, so

long as there are ways to have fun inside the facility” 2187 564 1322
HERAITTh, BEAELDDDTHIIE, 12.1% %
frekt RN B ETHITEL =2
WESMBEEEEL L RE LV DT, /| 83%
IR BB THITERL 8*#‘3
“I want to go even if a period of isolation is required
since | can work during the isolation period”
11.0%
95.3%
frit AR DB EZSB (F, 47K 83.1%
“I do not want to go so long as a period of 72.8%
isolation is required”
48.8%
EXN ECTHLLDT TEVELRIT LIFSATAELY
Total FEITFTERLY BEEZITANSLEDS “I will not go for now”

“| want to go immediately,
wherever it may be”

“If the country | want to visit
accepts travelers”

2021 JTB Tourism Research & Consulting Co.
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Roughly 60 percent of people who are planning overseas travel are making
plans to travel overseas in 2021

S TENMRIT B OHE DD EEEL-AIC
LT, EANGRITEREZSIVEIA, 96BN
2021 FERIZEtELTLND EEZE LT

When people who said they currently had a plan
regarding their overseas travel “timeframe” were
asked when they would actually travel, roughly 60
percent said they were making plans to travel during

Fr TEZTHELLD T CITITERLI T, 3L 2021.
EMT2021598 JETICEHELTLYS
+ Additionally, among those who “want to go
immediately, wherever it may be,” more than half are
making plans to travel by “September 2021”

BIBF i TOHINIRITDEIEIRFH [ 8055 178 m5]

Current Timeframe for Planned Overseas Travel (by Future Overseas Travel Intention)

202153A~4A 2021558 ~6A 2021%F7H8~9A 20228F18~3F 202254 LI

March-April 2021 | May-June 2021 Spepebey "“““Zo’y.;!‘,"a":h ap2922ioy

BOMRITDEENHD 29.4% 287
“I have a plan to travel
overseas”

ECTHLLDTYCITTELY 10.8% 22.6% 93

“I want to go immediately, wherever it
may be”

TEEVEARITEER (T ANDED 12.9% 18.8% 101

“If the country | want to visit accepts
travelers”

2021 JTB Tourism Research & Consulting Co.
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Nearly half of all people (48.4%) are taking steps to travel overseas

o BHMRITICIIKCEZBBELIITRIZL TV DD E L
ETA HEMTH D840 BIRITICITC LR E
HBLI-1TEIZAICHALLLTILNS JEEELT:

o ZOHTE, MRITEAZITD S (38.7%) 1M xBEL.
BT EEMIZITE 0B RITEDEREFIVY
I3 (24.6%) 1h\EL =

BFF ki TOHSVIRTTDEM

Preparing Now for Overseas Travel

n=2,187 n=1,058

Monitoring the state of COVID-19 infections and information on entering the countries at

BORITICIICCLERBLI-TThIZE
RIZHLBLTLS

Taking steps of some kind

to travel overseas

48.4

5 — gy — zap — Viewing government tourist bureau websites, social media, email newsletters, etc.
ENRITISITKC LEBBLITEIE 99

ICLTLEND
Not taking any particular steps to travel
overseas

BAEMICTELVBIMRITEDIOFBRRRT A

Viewing blogs and YouTube videos by people who have visited the travel destinations | want to visit

A= Za—RGEERS (BB RZER)
Viewing travel information websites, social media, email etc. i tourist bureaus)
TELVRITEDBEPLANSURED

Monitoring information on shops and restaurants at the travel destinations | want to visit

MRATHE CHHEEORTLELEERD

Viewing travel articles in travel magazines and newspapers

BADTELVBRATERLVE- HIE~D

Hearing about travel experiences in the countries/regions | want to visit from family

When asked if they were taking steps to travel
overseas, nearly half (48.4%) said they were “taking
steps of some kind to travel overseas”

Of those people, the highest percentage said they
are “saving for travel costs” (38.7%), followed by
those who are “monitoring information on the actual
overseas destinations [they] want to visit” (24.6%).

(%)

RITRAZRDHS

Saving for travel costs

AEIBET2ERAEEETFIVILTIND
the actual overseas destinations | want to visit

RITERCRITEMFrorILERS

Viewing travel programs and travel-specific channels

TELVRITRICIT R ADT O
YouTube’tE&E RS

WRATIERY A D727 A FAOSNS,

EREFTVILTIVD

BAFBAB DT H A FHOSNS,
A—LZa—REEERD

RAHDEFEE-TS

Making vacation plans

RITHRERGEE . Rk RA-FAMSREK
members, friends, and acquaintances

TSAMEREBRELTLND

Searching flight information

RITEH DETIRREA TS

Monitoring travel agency trip availability

BORITREOEREFTVILTNS

Monitoring information on overseas travel insurance

38.7

KM Z D FIBEL TLEL

*“Other” is not shown

2021 JTB Tourism Research & Consulting Co.
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Gender and age differences can be seen in the steps people are taking to
prepare for overseas travel

WS TEBNMRITOEBELTOSAICKY. EER
AZHDE, ZHE15-29% TlE, THRITEAZEFOD 1D
[EMIZ, THRITEIZIT o= A DT O% ¥ Youtube ], M
ﬁ{%ﬁ?ﬁé%ﬁiﬁ&#%l’ﬁﬂbi HOERICHERTS
LMEMEZ

By gender and age, looking only at people who are
preparing now for overseas travel reveals that
women aged 15-29 are more likely than other age
groups not only to be “saving for travel costs” but
also to be “viewing blogs and YouTube videos by
people who have visited the travel destinations” and

—7 . BL60m L TIEMRITEM . MRITRLDHE

A ls AL “hearing about travel experiences from family
TR o lmEL

members, etc.”

* Meanwhile, both men and women aged 60 and
older tend to view “travel programs” and monitor
“travel agency trip availability”

BIFF i TN IRTTDEN [TEET] *wi-rrmzL corvii Aithr¢

Pr eparing Now for Overseas Travel ( by Gender and Age) *Excludes people not taking any steps in particular

[ % 150-597%(93)/Women,50-59y0
I % tt607% LA (87)/Women,60 and older

[ E1%40-497%(116)/Men,40-49y0
I 21%50-59%(102)/Men,50-59y0
Il % 1%604% 2L L (85)/Men,60 and older

== £{k/Total(1058)
B 1%15-297%/Men,15-29y0(130)
/ 5 1%30-397%(139)/Men,30-39y0
v

% 4£15-297%(101)/Women,15-29y0
% %30-397%(105)/Women,30-39y0
% {4£40-49%(100)/Women,40-49yo

(%)

g AR 5 sEs  tR3z  BA iR 5 XE g * 5 wETF 2¢ "5 Bz
75 & 7L Sl /782 #= a3 72 I g & #E Fa 2l 24 72 52
S (=5 #Ha St 58 Lig e g3 #a g a 23 LR 13 =3 it =
B B 3 sLze THas FL 28 %8 THS i3 BT 3% ke #e 78
%1 TH e SH3% THes  FREF  ¥: I 3 B LI L 23 5]
2 %% 1’32 723 z24°3 541 93 53 203 z3 203 w2 e B 3
oy 18 7= 78 Ex g2 mhES (%2 e PO =5 N z2 78 0L
34 N o Riz 2¢ Epgd D 53 ERd Eis Ta EX-IE %3 ® 3 f& S
b @ P 5 = TY 8o 5 5 e &3 5 ] °
7 s 51 7353 w23 2 27 % 503 £ RS % 3
e 7z S8 B3gs  sELT o 2%E x0Es L3 £ £2
% iR e ScE: b4 iE 23 iR 3 515 X783 S #3 74
£ P N 2 & L s =3 N x£% L £ e
i Sy D3t g3k z % 7 £ E L5 Bs % GB v
5%k 4 52 P 2 28 o 5 M- 3= W2 =
Y 88 Ls 723 NS L3 £5 z 8 Rk %2 78
5% 55 %& nif  gbii 5§ %3 g Nas [
Wi S 3 5 B 25 s 2 %3 8 Blg & %3
Py i SE g ®» 3 23 H N :

i g Bo5s s %8 3 n s

; ’ < T E H g

2 - ’ 3 ;

H 3

* DESRITICITKCEEBBLTBIEFICL TRV IZBRD TEE T2 0/ IEBHL TLEND

*Totals excluding “not doing anything in to be ready for overseas travel when it resumes”; “Other” not shown 2021 JTB Tourism Research & Consulting Co.




FTTE 0D, T/Z\T74(20.1%) 1. THEEZ(11.8%) 1. IKEXRL (7.5%) |

People first want to visit Hawaii (20.4%), Taiwan (11.7%), and the U.S
mainland (7.6%)

o FEELBARITEICOVT, TEEWVESIZHIFT + People were asked to rank the overseas travel

Lo 0HER. FT1HBICTELDEFIND A destinations they want to visit. This showed that
(20.4%) 1T &E(11.7%) 1. [ KEXRL (7.6%) I8 E they first want to visit Hawaii (20.4%), Taiwan
(RSN b (11.7%) and the U.S. mainland (7.6%).

s —A.FEF=FIa—OayN EETITIE. 2EH. » At the same time, we also see that Oceania,
BFEHLBRRICEIENBLSERLADNT Europe, and Southeast Asia tend to get higher as

second and third choices.

&0 F-Hu 1~3FH
Top Three Countries/Regions People Want to Visit

1EB TTISERSE - g 2EBITTISERSE- g 3FBICITSSERSE- i

No. 1 country/region people would visit No. 2 country/region people would visit ~ No. 3 country/region people would visit

18&H/Z17C & E S E - #o kst 2&H. 3B L ICIH 2 ICEIE 5 BB E - 1%

Countries/regions that tend to get higher as second and third choices

n=2,187
(%)

No. 1 country/region people would visit

20.1
11.8 4 p
7.5 7.0 ’ 7.0
5.0
4.0 3.8 3.5 3.8 3.2 4.1
NF &3 kg ®mg @5 BI 43 41 V¢ T2 J° =AZ AE 4S5 A5 Fg 23 %9
Y8 Z: H.: EH: Hz %2 15 g x§ o0g rs 71§ 5% X7 25 43 2 0t
1= > xE z Ax: T3 2 FE AT #hs n> Lzz 1 1 7 YE LE g
Tz § to F@ *F R og 4f Trz 7 2 7 2 o=
= : = 2 | x: 73 13¢ B3
75 7o gl L 20y s 2
) Ly ¥ FTE S
7
el BEFOT SOO0R T F#F=F F—aws\
China Southeast Asia / Micronesia / Oceania Europe

2021 JTB Tourism Research & Consulting Co.



MY TRETANT AL 26 LIRS B TI BB L R TERE

Hawaii is the top choice, followed by Taiwan for men and South Korea for

women

o FTRAITISERSE B DOVNTHEFERBIZH
& WThOMR - ERTENTAHYTIC

© 2UTTEHEVARLN, BETREISZINTELD
[Tl ZETEIEE IS L OERIS

* By gender and age, looking at the countries/regions
that people would visit first reveals that Hawaii is the
top choice regardless of gender or age group

* On second choices and below, there are differences:
Taiwan tends to score high among men, while South

/0 - —1&FH— rreeres)

Countries/Regions that People Want to Visit: Top Choice (by Gender and Age)

(%)

Korea tends to be high among women

m®/yo 15-29 30-39 40-49 50-59 60+
(n=203) (n=217) (n=215) (n=227) (n=218)
o 158 | N7 A 244 | N7 A 214 | N7 A 205 | N7 A 16.5
Hawaii . Hawaii . Hawaii . Hawaii . Hawaii .
8%
=5 KEAL &% &% &% Zofha—
‘:;" % U.S. Mainland 12.8 Taiwan 13.8 Taiwan 13.5 Taiwan 11.9 [=ESYAN 115
Taiwan/Other Europe
F—2 RS
A% KEAL [ &4 %4
'Igivzn 108 U.S. Mainland 124 =7k 10.2 Thailand 9.3 Thailand 8.3
Australia /
New Zealand
(n=208) (n=216) (n=225) (n=222) (n=236)
N 197 | N7 A 245 | N7 A 17.3 | N7 A 201 | N7 A 16.9
Hawaii . Hawaii . Hawaii . Hawaii . Hawaii .
s
3 % ®E L L #E ot
= South Korea 16.8 Taiwan 12.0 Taiwan 12.9 South Korea 12.2 C)Etlh; é:ulrt‘)\/pe/\ 12.7
. Z Dt . .
a3 % e a3 4%
'Iiimin 10.6 South Korea 111} 3—mvys 9.3 'Eivin 10.8 'Eivin 9.7
Other Europe

2021 JTB Tourism Research & Consulting Co.



(%)

ir reasons for

, thei

-
U.S. Mainland

IS|
KEARL(164)

the U.S. mainland as the top places they would visit,

the leading reason for Hawaii is that they “like the

country/region”
number of COVID-19 infections is small” and whose

Japan” and “travel costs are low,” it was also chosen
“handling of new infections can be trusted”

Looking at why people chose Hawaii, Taiwan, and
For Taiwan, in addition to being “relatively close to
because its handling of the novel coronavirus is
highly regarded as “a country/region where the

W &i5(257)
Taiwan

RS HONT=

—
—

&l
-z %]

Hawaii

—
—

B 2 gommTL it

W /7 1(440)

Total

HlL TEE N

—0— £1{K(2,187)

HAE., B

<&
-

fTEEVE- gz RAT

BREADE NTALITED

E- g A S =M o INEHLTIND

<«
Cal

fr&/=0 B - BEEA

-

=

xtL. EoigEL TOXRGHM

~

DLTEREA

—A. BERFTEBANHEREWN ], MRITRENR

TIOERSE-EBO LR THAINTAITEEITH
WNDIED., THEaOFOREEHRNDLENE-H

FTEAHIGE . HFREIOF~ADXHIGE

i1, T LV
T3

EAt]l
Reasons Why the Coun t’y/ Regi on that P eopl e Want to Visit Was Chosen (Selection of the Overall Top Countries/Regions)

choosing them revealed differences between the countries

For the countries/regions that people want to v

Other
e

“| participated in an online tour and now want to go there for real”

RAPTADR—URHNE OV HREEVEO VLU SVBIO U R0

“It’ s an environment where | can travel without encountering many people”

< VSHERAISWBE LI RO

“A tracking system is used to monitor location data, etc.”

ST W R o @ IS A K I RITEEV R M S0 &0

“It's a place | can get to without using an airplane or other Bonm of

REERORRR SR TR B O L mosmisi &

“Adequate information on medical facilities is available at the destination”

B R S SR ER | ER o UL B R AU QM SN0 R0

“It's an advanced environmental country (i.e., a country that promotes policies
to protect the environment)”

SR 4R ) ] (B AR R R B O W S0 ) U R 0

“There are adequate medical facilities at the destination”
ECR M ERRHERRO VIR0

“The Szz.é\qmm_o: can be trusted to Eo<_nm travelers with information
ing new ions and di

HRO SEIRK L o L B VR ICHI D IR e
I HCRUIE U R0

“The country/region’s handling of new infections can be trusted”

ROSEMKELERS HLBEVOMERERUIE Ve RO

“It"s a country/region where the number of COVID-19 infections is small”

NORSEWAKITKRIISH- FRURO

“It was recommended by family, friends, etc.”

- RKLBUR O R ORISR0

“Travel costs seem low”

EELHRRVOUR

“| feel that local people are welcoming of tourists™

BRMUROV FIRE< ¥ SHESB RV 0 LeR0

“It was a place | visited regularly prior to the spread of COVID-19"

MORRIRIE G T R B IEC V2 MR 10

“It has a great environment to enjoy nature and outdoor activities”

MFEL WD LL RO DRIHR R IR KO VS &0

“It’ s a country/region that is relatively o_omm to Japan”

M ROBFEHSH- DR &

“It’ s a country/region that I ve always wanted to visit”
NER OO VO VE L EONE DEU G

“| like the country/region”

©
/L %. VEH- BRRERNNRO

2021 JTB Tourism Research & Consulting Co.




SEOBNRITICSROLNADIETRID-BREITKRITNTES L

In future overseas travel, people want to “be able to travel safely and

securely”

%, BAEEMNELIBARITICHEETOA S ELSIC
Bo=bBNRITISRODBDELT, TRID-REITHK
TIMTELZEGB2.7%) 1. TBLLVWEDERBARNSILE

7549.9%)1~ M)JLwsaTERIEATI%) IR EGIELS

Fl-  HREOOFTORBREB KA TERIT DR
STETH R BEITHRITHATESIEIEIEHLT

In the future when people are again able to travel
overseas on tourism, they most want to “be able to
travel safely and securely” (52.7%), “eat delicious
food” (49.9%), and “be able to refresh” (47.1%)

Additionally, the top item they will value more now
than before the spread of COVID-19 is by far to “be
able to travel safely and securely”

¥

B ITDER

Overseas Travel Goals

n=2,187 S EDEHIITI DB L

In future tourist travel, people want...

52.7
49.9
47.1
45.6
41.2
40.9
34.7
315
315
26.3
21.9
15.8
15.1
123
11.4
11.1
10.5

Ri-REITRITHRTES L
Be able to travel safely and securely
BULLWEDZERARSHCL
Eat delicious food
YILyaTERTE
Be able to refresh
BARRYN-BFEHMTHIL
Visit tourist sites and famous places
DAVYTEDZE
Be able to relax

BEEFENSBRSNDIE

Be free from everyday life

SRR EIZER T HT L&

Experience unknown worlds

BL\WETHL

Go shopping

KEREHLLIE

Enjoy the great outdoors

RIEORANEBNHEESZL

Build memories with family and friends

ETEE- EMEEISSNh AL

Visit museums

FUPLREZELHOH_E

Becorme more educated anﬂnowledgeable

METHOHESNORRELLLIE

Enjoy meeting and interacting with people at the destination

BRAEHRESET(hACE

Having the chance to grow as a person

Bk RA -5 DR

Visit relatives, friends, and acquaintances
BE-BE-BREREERLOIL
Enjoy theatre, concerts, and movies
RR—YPFTINTEELEE

Enjoy sports and outdoor activities

2#E, LIFILYEER T SEESC

In the future, what people will value more than they
did in the past... (%)

12.6
18.5
10.0
14.7
14.7
8.0
7.0
10.0
9.4
4.2
4.0
53
43
4.8
3.1
3.2

KT Z DA ITHEISAL IEBHL TUEL
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IRATRICHARF I D &ld, TIRITRIRA DA 1T HEDORRD I |

People expect to “enroll in travel insurance” and have “procedures in event

of an emergency” before they travel

o BORITICIACHEIICEIF I 528K, £&TEIOOF
DBRBEREITHELIRITRIE~DIA (23.3%) 1.
[HEINREIEOREEBRNFERTED (22.9%) 1.
[FHIEETHRYMTERE(22.8%) IDIEH L1

o MERBICAHDE, XEORLU L X EEARBEE
DR ISIZDWTERIIELEENS TR HHRALH D
&l ThhoiENEIEWLDTEAICIRRTESILLE.
AEN LIz —ERRBEERDDBHFHINMNZD

IRATRIICHIFFT S
What people expect before travel
== £{K/Total(2187) B 1£40-497%/Men,40-49y0(215)

B415-298%/Men,15-29y0(203) [l B14£50-59%%/Men,50-59y0(227)
B 1430-395%(217)/Men,30-39y0 [l B1%607% 1L E/Men,60and older(218)

Before they travel overseas, people expect their
travel product to let them “enroll in travel insurance
that covers medical treatment for COVID-19”
(23.3%), followed by the ability to “check beforehand
the procedures in place in the event of an
emergency” (22.9%) and “complete reservations
entirely online” (22.8%).

By gender and age, we see that women aged 60
and older want services provided by people,
including “adequate beforehand explanation from
representatives regarding the procedures in place in
the event of an emergency” and the ability “to ask
someone for help at any time when something is
unclear”

Z1415-29/% /Women,15-29y0(208) %L P£50-597%%/Women,50-59y0(222)
Z1£30-394%/Women,30-39y0(216) [l & 1£607% LLE/Women,60 and older(236)
Z1440-497% /Women,40-49y0(225)

o4

3y} buy
JUEM | UOHRULSEP [2ABI ) INOGE

(%)
/ /
233 22.9 1 22.8 216 203
6.7
i r I I I I I n |

X3 e EH 39 F e Wz H e =24537 RIE S F £Hgg B2 3 VIEGE
m3ge B 83 e g ne HESH T8 Es I EEE R oE
Lpss a8 52 (3 B s 52 558 LR LT g ¢k Al g8
g s 18 i A + g 5oy B is TES TFed HE L Bmil
g o2 1% 3t X2 2 © g EEE Qs N Mz R
Tz o3 ¥r B T T < 3 E7- 3 VT hgges I=F ¢ LT Es
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By 5o To ¢ 4 < 3 & 502 ¥ o3 pE o2 B, 3 £33
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g ¢ £l 32 g 0z %3 S o . -5 AL
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E S T ] g3 < T a A 8 2 5 i
5 ° 2 £ =2 3 g = E
E g g 3 23 HNE - g h 3
= CO Ee 2% # £ :
: £ § E 3 2 g
3 : | s = ]
3 H 3 3

2021 JTB Tourism Research & Consulting Co.



BHRITR - IRITRICHG I AL REFICARERIENTES L]

During and after overseas travel, people expect the ability to “communicate
in Japanese in an emergency”

o BORITHOBNRITERICHFTSIEE. 2KTIE + During and after travel, people who expect their

FERSBICARERENTEDIE(36.3%) INEL. T#H travel product to let them “communicate in Japanese
LUOVERRE DO K EICEE I HIF MR+ 5 (28.9%) 1. in an emergency” were the highest overall (36.3%),
TRITH D B 2ER N H S (23.9%) 1HMEL Iz followed by those who expect to be provided

“adequate information on new infections and
disasters” (28.9%) and have “an emergency contact
at the travel destination” (23.9%).

IRITH - IRITEICHIFFT 2L

What people expect during and after travel

== £{K/Total(2187) [ B 1%40-49%/Men,40-49y0(215) Z15-29%%/Women,15-29y0(208) Il % 14£50-59%/Women,50-59y0(222)
S1415-29%%/Men,15-29y0(203) Il B1%50-59%/Men,50-59y0(227) % 1430-397%/Women,30-39y0(216) [l % {460#% L1t /Women,60 and older(236)
B 14£30-395%(217)/Men,30-39y0 Il B 1E60#% A E/Men,60 and older(218) Z1440-497%/Women,40-49y0(225)

g Mk 33 Mg #| i YR 57 A—23Y  Ef g EREE  RIR 2F Bk 27 < 9 HE
23 L g5 1T £k S5 147 8% EHase BB o #1728 Y11 Sg 21T Ty o T3
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Younger age groups have stronger “workation” intention

o FERBIZHDE, 50U EIFIEELA—IILFIVIE « By age group, people aged 50 and older have more
EIOCTEBBRBNMBAETTHIORBREN S experience “doing simple email checks, etc.” and

“doing tourism outside work hours”
o HUOHEKEIMOERICHERT, D—4—3VERMN
B BN RITERERFIC. £ THENE =57 + Younger age groups have stronger “workation”
BT BH5ANZNARENELNH D intention; as with their overseas travel intention,
there are many who might use such a system if their
companies had one in place

BRTDT—o—2320TY=Sr—DERESHEDER [£1t5)]
Overseas Workation and Bleisure Experience and Future Intention (by Age Group)

0= £{k/Total(1323) [ 30-39#%/yo(327) [ 50-597%/yo(290)
15-297%/yo(232) 40-498%/yo(334) [l 60+ /yo(140) (%)

50.8

CAFETIC
BELLE
CENBE
Has past
experience

2T
BN
EHLI0
Would do if

approved by
company

REERGEORE MBEGI—NFIvolhl HBEEOSEOT EBRMM-BEETS KREFFTELWD WIh LB
LEDLEETD L -HTITELLLY

Work duties, including preparing reports Doing simple email checks, etc. Holding work-related meetings and Doing tourism outside work hours Taking vacation time for fun No experience with either; does not apply
discussions
S, v s
J—4r—3v T)—=Tr—
Workation Bleisure

KEWEOH TR TOMIEIFBE

*Totals for jobholders only; others not shown 2021 JTB Tourism Research & Consulting Co.
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Roughly 10 percent of people have participated in online tours

o BNRITREBEICEITS. ENRITELVENRITO +  Among people who have traveled overseas, roughly

T4V T—DESMBEREASE TFIALIZIEN 10 percent of people have participated in both
HHITEELH1EEE domestic and overseas online tours
o TFEEFRALEIEFBLASEFIALTHIZLMIENS + Those who said they “never participated before but
SEOEMIE. ERRITIE22.9%, B k1T(524.4% & would like to in the future” numbered 22.9% for
iof= domestic tours and 24.4% for overseas tours
FoS512 Y F—DENMEER

Participation in Online Tours

n=2,187

Vo) 5 idi BILIRAT

Domestic Tour Overseas Tour

Have participated in the past and will participate again in the future
FALECENHY ., SRIFIAERTS
FALCEEHED. SERITFIAZRST - RIALLL

Have participated in the past but will participate less/not participate in the future

FERMALLIEEGNA, SEMALTHL

Have never participated before but would like to participate in the future

FIALCERBLL, SREFALGVERS 67.1%

Have never participated and do not intend to participate in the future

64.8%

2021 JTB Tourism Research & Consulting Co.



SMU=F 24097 —DXEBFMrTEeE 15 £

“Travel agencies” topped the list of online tour organizers that people used

« ERIZBMLECEAHDAITKHLT, SLz4>3

AVVT—DEEEBEEZ LA, TRITEH
(31.1%) 1. TE A (Airbnbx>O3%E 72 E) (27.0%) 1A E

fizlz

BTS2 F—DEREE

Online Tour Organizers that People Used

n=289

TRiT&1L OB, HIS, BREZTE A L)

Travel agencies (JTB, HIS, Hankyu Travel International, etc.)

& A (AirbnbPOI4E L)

Individuals (Airbnb, Locotabi, etc.)

BOE LS

Local tourism associations

B OBAERE (BEERON\REHGLE)

Local tourist operators (accommodations facilities, bus companies, etc.)

Eh NP
Local governments
IrviarEEORES, THRERXEES U
Fashion-related companies, factories, etc., not involved in the tourist industry

BEEOHFFENLD

Government tourism bureaus of individual countries

Z Dt

Other

oY Ar=YAN A

Unsure

People who had actually participated in online tours
were asked who organized them. “Travel agencies”
(31.1%) and “Individuals (Airbnb, Locotabi, etc.”
(27.0%) were at the top.

(%)

2021 JTB Tourism Research & Consulting Co.



(%)
12.8 12.7

I 9693 9697 96101 4, 34 I

237)
114 110

14.6 14.8

participating in online tours, the highest percentage

of people for both domestic and overseas online
online tours said they “would participate again in the

tours said they “enjoyed the feeling of actually being
future if there is an interesting event”

there” (20.5% and 19.0%, respectively)
More so than people who participated in domestic
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Regarding their impressions after actually

13.9 142 435

LY

BAASA YT —SMERE (n

Participants in overseas online tours

e
=
I=I
15.1

219)
16.0
I 13.9

=
/=l

7

%

=

EX
=0\
132 157

=
=l

Participants in domestic online tours.
9.1

20.5

19.0
13.9 I

W ENA 510V T—SMERE (n

SmL-BEE BRA

~

16.0

8.9 I

SR> Z 12 (20.5%. 19.0%) 1A

YF—[CEML /R

Impressions After Actually Participating in Online Tours

10.5

A

+X\7]

=/

S1>

7!—~

—
13.2
I3 11.8

FSAIT—I
e
/
16.9

ARSES
2

—
15.1

BN SAVT—TRISEL, mEVEEA DN

AT — BN USA YT —EIZHBE, T

ESmMLEzWIAERASAYT—&YE

ERRI
0

[

Highest percentage said they “enjoyed the feeling of actually being there”
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I would participate in the future if there is no charge but not if | have to pay
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It gave me stress to be asked to participate with my camera on
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Participating in the online tour gave me unexpected stress because it made me want to travel
even more
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| couldn't enjoy it fully because there were communications and operations problems
VE|MIGEAR Q- B L L IN RIS +RUEKO BRI RO

It was nice having a private tour all to myself, rather than with other participants
FSHRinv | b’
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Participating in the online tour made me realize it might be hard to actually go there
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The online tour did not satisfy my desire to travel
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| felt like | wanted to go meet the local guide who was in charge of the tour
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Participating in the online tour made me feel even more strongly that | want to take an actual trip
there
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Itwas nice that we had two-way communication
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Itwas perfect as away to prepare for an actual trip there
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It was nice when a “souvenir” arrived at my house
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| enjoyed the feeling of actually being there
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The descriptions by the local guide were good
RERYLROCHERYRON

It was nice to be able to participate with family and friends who would not have been able to
actually travel together
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It was appealing to be able to visit a place that would be hard to actually visit
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| would participate again in the future if there is an interesting event
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| felt it was enough to take the online tour without actually going there
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People enjoy the “feeling of travel through video” in their 20s, “the
experience” in their 30s and 40s, “studying” in their 50s, and “touring” in
their 60s
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People were asked to freely describe what the
actual online tours they took were like. This revealed
age-specific characteristics for the tours they took.

In their 20s, people enjoyed the light feeling of
overseas travel passively seen through streaming
video, rather than two-way interaction

In their 30s and 40s, people preferred “the
experience,” the sense of actually going there that

two-way interaction gave them
« S50MKI%. FNBIFF DL A RFR
. ?Oﬁli?]"/%/f‘/“JT—'G%\ [EHE  DYT7—EFE
tEm

* Intheir 50s, people preferred to satisfy their curiosity
through “studying”

* In their 60s, people preferred tours that took them
“place to place,” even when the tour was online
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Characteristics of the Tours that People Actually Took (Text Mining with Visualization Engine)
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Online Tours May Be Impetus to Actual Travel
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Did participating in an online tour make you want to go there for real?
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Participants in domestic online tours
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19.6
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Asked if participating in an online tour made them
want to visit the actual place, the highest percentage
of people for both domestic and overseas locations
said they would “like to go see the actual place that
was visited during the online tour”

Among those who took domestic online tours, a high
percentage “had a prior interest in the place and
would like to visit it for real,” suggesting that online
tours may be an impetus to actual travel
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Participants in overseas online tours
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Contact for inquiries about survey results and data

KXt STHRMR

JTB Tourism Research & Consulting Co.

https://www.tourism.jp/contact/

© 2021 JTB Tourism Research & Consulting Co.



